Jenne Towar – D6400 Seminars – October 21, 2010

Let me be clear upfront – I don’t Tweet! That’s probably true of most of you.  Four years ago, Tweeting was still just what birds did, but how times have changed! Social media like Twitter and Facebook are all the rage now, and we need to capitalize on that, both to keep the Rotary brand in front of the public and to let younger prospective members know that Rotary keeps up with the times. But even the oldest members among us are likely to have computers these days. So, find a Twitter-literate member (probably your youngest), or just about any Rotaract member, and have him or her show all your members how to Tweet. Devote a whole meeting to learning. You might even be able to make an event out of it – have a Twitter party! 

Once your members have all learned about the 140 character Twitter messages and how to send them, don’t let it rest there. Have reminders at every meeting about Tweeting regularly whenever your club has an interesting speaker (which hopefully is most every week), about every fun event you plan, every time your club has done something good for the community, about anything else that is happening in your clubs, or just facts about Rotary. If you think about it, we Rotarians have a lot to brag about, and we need to let people know.

You might even appoint a member, or ask a Rotaract member, to write 140 word sample Tweets and pass them out to members at each meeting as idea starters. Many of us have a Rotary Minute at each meeting, which, let’s face it, is usually pretty boring. How about changing  it to a Rotary Tweet minute? Give a prize – maybe free lunch for a period of time - to Tweeters who bring in a new member as a result. Twitter has 14 million members in just the United States and is growing at an amazing rate. It is projected to be at 18 million by the end of this year.

So, we know that older Rotarians are likely to have a computer and at least know how to e-mail and surf the net. I’m 75 and I have an I-mac, an Apple laptop, an I-pod and an I-pad and I can’t imagine how I would function without them. And I do Facebook, although as a former editor I still have a problem using Facebook as a verb. 

Facebook now has over 500 million active users, among which are my 215 Facebook friends, who it’s amazingly easy for me to share information with. I also belong to several Facebook groups, including my own Rotary District’s. I was happy to see that District 6400 has a Facebook page, created by James Karolyi, but you only have 92 friends! Facebook can be an effective tool for getting your message out. If just those 92 friends of Rotary each have 92 friends, that’s over 8400 people who could be reached with the click of a mouse. 

Facebook has many uses, including posting videos (did you know there are over 30 videos on your Facebook site?), sending event invitations and much more. I don’t have time to go into how to use Facebook here and I’m far from an expert, but it’s easy to find someone, again maybe a Rotaractor, who is, and plan another program around them. And be sure to “Friend” your media contacts, especially at your local newspapers, so they will get the same updates as your members.

Some of you may be thinking - why should we send anything to newspapers – nobody reads them anymore. Well, a recent Newspaper Audience study from the trusted Scarborough Research Company found that 74% of U.S. adults (nearly 171 million) red a newspaper during the week before the study was conducted.

Here’s the catch – they red the paper in print OR online, and the number who read newspapers in print is growing. The study also found that newspapers continue to attract educated, affluent readers – specifically:

    * 79% of adults employed in “white collar” positions

    * 82% of adults with household incomes of $100,000 or more

    * 84% of adults who are college graduates or who have advanced degrees

Educated readers with more disposable income still choose to get some of their content from newspapers – be it print or online – and aren’t those our best prospective members? Of all media, print continues to be among the most trusted  – even though trust has declined across the board for all media in recent years.

According to the respected website Journalistics.com, “from a public relations standpoint, it’s important to recognize the power of newspapers to still influence audiences.”

I write a column about service clubs and charitable organizations for two daily newspapers in Oakland County. True, most newspapers don’t have a columnist like me, but they do have Community Calendars and News Briefs and such, and since they have all had layoffs and are short-handed, they are likely to run just about anything sent to them, provided it gets to the right person. Find a member who will take the time to find out who that person is. Sometimes it’s as easy as going to the newspaper’s website and clicking on “Contact Us.” I get frequent requests from folks for contact information at Oakland County newspapers, so I just Google their website and click on “Contact Us” and they think I’m really in the know!  

Periodically, check to be sure contacts haven’t changed. Don’t send your item to everyone at a paper – that will cause confusion, and can result in your good story not running when they think the other person is on it. If you hide that you emailed to several people, it may get in more than once – once - but you will be on their list and not their good list. 

Your club PR member responsible for PR – you do have one, right?  also needs to send the right information and at least one phone number where they can be easily reached. They don’t have to write like a professional journalist - just include who, what, why, where and when. Don’t just say “fun,” – be specific. Correct spelling of names is essential. Don’t guess at the name of a business your club is trying to thank – look it up. They won’t thank you for calling them Blue Books if their name is really The Little Blue Book. And a speaker won’t thank you for spelling their name wrong. 

I belong to several organizations, including Rotary, so I know how hard it is to find someone who will take the time to do PR. If you absolutely have no one, at least consider adding your local newspaper media contact to your Clubrunner distribution list. You do use Clubrunner – right?  In just the last month, I’ve written about Berkley Rotary’s upcoming Pancake Breakfast, Ferndale Rotary’s booth and pony rides at that city’s Fun Fest, Clawson Rotary’s 25th anniversary celebration and Troy Rotary’s Patriot Week program, all picked up just as a result of those clubs having their weekly newsletters sent to me by Clubrunner. 

Finally, don’t forget about the small stuff. The City of Royal Oak has a quarterly booklet of services which is mailed to every resident. They were happy to include a Rotary meeting notice and blurb about who we are, for free. Even bulletins put out by your members churches, or other organizations your members belong to, may be avenues for spreading our Rotary message. Does your city have a clearinghouse for information like R.O’s Interclub Council or Madison Hts’ Roundtable? If so, be sure to send a representative. Give it some thought and I’m sure you can add to my list.

The Rotary Wheel is still said to be the second most recognized brand in the world, but we need to be sure it stays that way, or better yet, moves up to number one. We can do our small part by taking advantage of new media as it develops while continuing to find better ways of getting our message out through traditional avenues.

We Rotarians have a great message – one we can be really proud to share – so let’s keep working together to spread the message of Rotary. 
